


ABOUT US



WAR CHILD

Our vision is of a world in which children’s lives
are no longer torn apart by war.




WHAT WE DO

1. Protection
2. Education
3. Livelihoods

4. Advocacy




WHAT WE DO - IMPACT 2015

Protection

War Child reached 126,425 children, young people and adults as its

direct beneficiaries, demonstrating a 28% increase on beneficiaries

reached in 2014.(3) Indirectly, we reached 237,000 people across all
the countries we work in.




WHAT WE DO - IMPACT 2015

Education
More than half of the children (61%) supported through War Child’s

Education Programme passed their exams at the end of the school
year. Of the children who passed, 61% were girls.




WHAT WE DO - IMPACT 2015

Livelihoods
In 2015, we trained 812 people (76% female) in vocational and

business sKills. Tools were provided to 630 skilled people (81% female)
on the successful completion of their training courses.




WHAT WE DO - IMPACT 2015

Advocacy

During 2015, War Child launched a series of campaigns to raise
awareness of the benefits of education for the community as well as
decision makers. The campaigns also aimed to fight negative attitudes,
stereotypes and prejudices that hinder inclusive education in our
programme countries.




HOW WE FUNDRAISE



HELP ALBUM 1995

Recorded in just 24 hours, the album captured the
Britpop zeitgeist perfectly - with contributions from
Oasis, Blur, Radiohead, The Stone Roses,
Portishead, The Manics and Massive Attack.




MUSIC PARTNERSHIPS

War Child has secured the support of some
incredible acts — Coldplay, Florence and the
Machine, Duran Duran, Elbow, Bastille, Jamie xx,
You Me At Six and Bloc Party.




WAR CHILD FESTIVALS

Standon Calling
Isle of Wight
LoveBox
Citadel
Wilderness
The Great Escape
House Festival
Ibiza Rocks



WAR CHILD x GAMING
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HELP

WAR A compilation of ' PCgames from some
child of the world's best studios

WAR CHILD UK



SUMO DIGITAL
Sheffield, England

The War Child project is a really great opportunity to get a few people together



WHAT'S NEXT






24 HOUR MARATHON IDEAS
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c FUNDRAISE BY STREAMING A

24-HOUR GAMING MARATHON

BY YOURSELF OR WITH FRIENDS
1. Select a game you would like to

marathon to help children affected
by conflict
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L. ARMISTCE

Supporting children in conflict
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Supporting children in conflict
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OPPORTUNITIES FOR
STUDIOS / PUBLISHERS /
ORGANISATIONS

Donations / Rev-Shares
Sponsorships
Cause-related marketing
Employee fundraising
Volunteering
Pro-bono support
Social media support




THANK YOU

WAYNE EMANUEL
CORPORATE MANAGER

Email:
Twitter: @WAYNE_EMANUEL

WAR
child



